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Prof.mr Huxona Jlatkosuh, MFA
K/O/N/K/U/R/S

Inicijalna izlozba nezavisnog istrazivanja konkursne prakse u nabavkama vizuelnog identiteta:
znak, logo, logotip, grb, amblem, oznaka, Zig, zastava, maskota, ideogram, simbol,...
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Izlozba ,Konkurs“ Nikole Latkovi¢a po mnogo ¢emu je specifiéna, neuobicajena,
narocito, kako to ¢esto volimo da kazemo, za prilike koje vladaju u nasem drustvu

i na nasoj umjetnickoj sceni. Dakle, Nikola je termin za izlaganje dobio aplicirajuci
na konkurs koji se odnosi na ,mlade umjetnike, umjetnike koji su se potvrdili
svojom profesionalnom biografijom i stekli relevantne umjetnicke reference i za
kustoske projekte” sa izlozbom tautoloskog naziva ,,Konkurs $to je ve¢ samo po sebi
obecanje iskliznuca iz kli$ea, iskosenog pogleda, drugacijeg promisljanja i pristupa
izlozbi kao retorickoj figuri. Kada se ¢ita u uobi¢ajenom kljucu, konkurs ovakvog
tipa podrazumijeva prijavljivanje sopstvenog autorskog djela ili kustosiranje koje bi
znacilo aktivan / interaktivan rad sa umjetnicima i selektiranje umjetnickih djela ¢iji
se semanticki efekti prosiruju dovodenjem u medusobne relacije kako bi ilustrovali
tezu kustosa izlozbe. Ve¢ na samom pocetku se pojavljuje zacudna situacija koja
unosi izvjesnu zbunjenost, jer izlozba na odredeni nacin iskace iz okvira zadatog
propozicijama konkursa. Nikola ne izlaze svoje radove (iako bi mogao), ve¢ drugih
autora / dizajnera, i nije klasi¢an kustos, jer nije birao radove, ve¢ ih je neselektivno
prikupljao i prezentovao preko 100 radova do kojih je uspio do¢i. O kakvom se to
onda autorskom projektu radi? Nikola, profesor dizajna, u ¢ijoj sferi interesovanja

i promisljanja je status dizajna / dizajnera i njegova uloga u drustvu, odlucio se za
svojevrsni projekat koji u ovoj fazi / fazi izlozbe znadi prezentovanje prikupljenih,
prvonagradenih grafi¢ckih resenja na razli¢itim konkursima u Crnoj Gori bez
kritickih, vrijednosnih, estetskih ili bilo kojih drugih kvalifikacija i sudova. Dakle, na
izlozbi se mogu vidjeti grafi¢ka rjesenja (logoi, logotipi, Zigovi, vizuelni identiteti...)
sa kratkim informacijama o nazivu konkursa, narucioca i imenu nagradenog autora.
Istrazivackim radom koji je rezultirao prezentacijom brojnih rjesenja, Nikola
upucuje na jedan fini, nepretenciozni nac¢in na nedovoljno vidljiv i u odnosu na
klasi¢ne discipline iz korpusa visokih umjetnosti marginalizovan status dizajnerskog
esnafa. Dugotrajno prikupljanje, prije svega radova iz digitalne epohe, ali i i onih
nastalih u analognom vremenu, rezultiralo je svojevrsnim pregledom, po rije¢ima
autora, ,izloZbom konstatacijom” i ,,vizuelnom statistikom” koja publici omogucéava
simultani uvid u deSavanja u svijetu grafickog dizajna kod nas. Moze se zakljuciti da
je u pitanju dokumentarna izlozba i jedan od prvih, pionirskih priloga nasoj istoriji
dizajna koji ¢e posluziti kao dobra platforma za dalju analizu i objektivnije situiranje
grafickog dizajna u sferi crnogorske umjetnosti. Kroz revijalni prikaz radova mogu
se uvidjeti promisljanja i dijalekticka kretanja prvonagradenih autora izmedu

komercijalnog i umjetnickog, vlastitog i stranog, individualnog i kolektivnog, razlike



i ponavljanja, invencije i konvencije, interteksta i teksta, i $to je mozda najupadljivije,
kontekst i duh vremena i sloboda / nesloboda u kreaciji koja je zadata parametrima

konkursa.

Drustveni Zivot je impregniran znakovima i u toj hiperinflaciji znakova jedna od
klju¢nih uloga dizajna je da uspostavlja znacenje, vrijednosti i obrasce ponasanja
upravo upotrebom kodova. Dizajn je nuzno grani¢ni prostor na medi onoga §to je
poznato i onoga $to jos$ nije. Istrazivanje, ukratko, znaci pokretanje niza postupaka u
odredenim okvirima i na sopstvenom polju kome se na strogo strukturalnom nivou
mora priznati relativna autonomija u dijalektickom odnosu sa drugim praksama

i disciplinama, kontekstom vremena. Ekonomija formalnog u korist stvarskog
sadrzaja je jedan od konstitutivnih modela koji se primjenjuju u dizajnu sa ciljem
maksimalizovanja komunikacijskog potencijala. Kada je u pitanju grafi¢ki znak
kompanije, velike ili male, drzavne institucije, projekta, grafickom rje$enju cilj nije
predstava sama po sebi, ve¢ komunikacija, simboli¢ka poruka, koja na jednostavan,
prepoznatljiv i upamtljiv nacin treba da izrazi duh i sustinu ideje, identiteta,
proizvoda, namjene... Medudisciplinarno preklapanje sfere grafickog dizajna sa
komercijalnim kredom drustva i trzista rezultira hibridnim tvorevinama ¢iji je cilj
odrzavanje ciklusa prodaje i potros$nje ili naprosto ,,urezivanja” znaka kao simbola
odredene ideje ili pojma u svijest / podsvijest gledaoca. Upravo izlozba ,, Konkurs”
treba da ,,posluzi” kao ogledna tabla na kojoj publika moze prepoznati ove elemente,

ili izostanak istih.

Suceljavanjima i interakcijama grafi¢kih rjesenja razlic¢itih autora Nikola je u¢inio
napor da se u malim sredinama poput nase, a koje, htjeli mi to priznati ili ne, cesto
ispovijedaju ,,palanac¢ku religiju zatvorenosti” (R.Konstantinovi¢) i najvise zaziru od
»apsolutne otvorenosti” promijeni percepcija dizajna i pokrene diskurs o njegovom
statusu danas. Ovakav pristup bi trebalo da zainteresuje struku i javnost na ozbiljnije
promisljanje uloge dizajna, $to bi u konacnici, doprinijelo kvalitativnim pomacima,
vedim pregnuc¢ima u polju dizajna, njegovoj boljoj afirmaciji, ali i kultivisanju

vizuelne percepcije kako narucilaca, tako i korisnika.

Ljiljana Karadzi¢

istoricarka umjetnosti



ABHO KOMNAHMIA

M.P. ,MONTENEGRO AIRLINES” 1.0.0.

y capafiu ca

YAPY)KEHEM JINKOBHUX YMIETHMKA
NPUMHIELEHUX YMIETHOCTH LIPHE FOPE

objaBsbyje jaBHM jyrocJ0BEeHCKY AHOHUMEY

KOHKYPG

3a pujenrere BU3YEJHOT MIEHTUTETd, 3ALITUTHOT
Apuo xoumnaauje MONTENEGRO AIRLI-

© OPMIMHATHO PjeLIerhe By~
3HaKa M JoroTana Asuo

2
Pjewietbe 3alTHTHOT 3HaKa u Jorotuna tpeba aa cumbonn-
syje Asuo komnauujy ,Montenegro Airlines” u meuy aje-
JIATHOCT, Aa 6y,qe OpPUTMHAJIHO, penpe3eHTaTuBHO n Jlaxko
Nperno3HaT/BLUBO.

3
,Montenegro Airlines” je nmpsa IIPHOTOPCKA Ap#aBHa aBUO
KOMTIaHMja, ca OCHOBHOM AjjenaTHomhy npeso3a MyTHMKA
¥ TpaHCIopra poba y HAalIOj 3eMJbM 1 CBUjeTy

4.
CaoBHO pjewesse, gorotun raack: MONTENEGRO AIRLI-
NES, ckpaheno MONTAIR, u tpeba ra pujemuuru y Jat-
HUYHO] BapujaHTy. 3aBUCHO Of NMpMMjeHe, padyHaTH U Ha
ocrase HeomxojHe moaarke, agpecy, resedone, telex u
ApyTo.

5
KomnneTtan KoHKypcHM enaGopar Tpeda na canpu:

5. 1. Pjememe 3Haka y Goju aumensuja go 15x15 oM,
no moryhHoetu go tpu 6oje.

5.2. Pjememe 3naKa y LpHO Oujeso] TeXHUIM TUMEH-
3uja go 15x15 um.

5.3. Pjemiere KOHCTpyKUMje 3HaKa y MCTO] pasMjepu.

5.4. [Lractnyso pjelmere 3Haka AnumeHsuja ao 15x15
LM y [IPUIOJHOM MaTepujasy.

5.5. Pjememe 3uaka u siororuna y 6oju, y pasmjepu 1:1
3a mucMo A4, KoBepaT M BU3WT-KapTy.

5.6 Pjewuerse 3Haka u Jorotuna y npHo-0ujesoj rexum-
uu y pasmjepu 1:1, 3a mucmo A4, KOBepaT M BU3IMAT-
KapTy

5.7. Pjemesse 3HaKka u jorotuna y 6oju, anaunupaHo
Ha aBMOHY Y IIPMIOJHO] pa3dmjepn Ha dopmary A4,

5.8. TexcryaaHo obpasiioxeme uaeje 3HaKa M JIOTOTH-
na.

5.9. M3ajsa ayropa 0 OPMIMHAJHOCTM pjellera 3HaKa
¥ JIOrOTMIIA, IOTIMUCAHO HIMPGOM.

6.
TIpono3uuuje 3a JocTaBy pajoBa:
6.1, CBu npusio3n Mopajy OuTy peseHTHpaHn U 10cTa-
BBeHM Ha dopmaTy Ad, v 3aneqaheﬂoj ¥ OZrOBAPa-
jyhoj ambanaxn.

6.2. Cn npunosn tpeba ga 6y;ry O3HA4YEeHM PEeJHUM

Opojem npumsora, m 1MPOM, y TODEHBEM IECHOM
yray.

6.3. ¥ nmocebrHo 3aneuaheHoj koBepTM, Ha Kojoj je
HajHadeHa mmcpa ayropa, JOCTABUTM MOJATKE O
ayTopy, uMe u npesume, ajgpeca, TeaedoH u 6poj
Xupo payyHa. OBaj KoBepaT JOCTABATH y YTIAKOBAH-
om enabopary.

6.4. Enabopar xoju ne Gyge gocrassbeH IpeMa Mpomo-
3nnujaMa HaBeJeHMM y KOHKypcy, Hehe Ourm
pasMmarpas.

6.5. Anpeca 3a nocraBy pajoBa:

Asno komnanuja M.II. ,MONTENEGRO AIRLI-
NES” 1.0.0.

ca HazHakoM (Konkypcuu esnabopar)

Beorpaacka 10 (mociioBua srpaga ,3erarpanc’-a)

81000 IIOATOPUIIA

1.
7
Tpsa narpajga 10.000
N pyra Harpaga 5.000 nurapa
Tpeha Harpasa .. 2.500 punapa

Harpage he 6uru ucniahene y HETO M3HOCHMMA Ha KMPO
pauyyH ayTopa, HajkacHuje y poxy on 10 naxa on faxa obja-
BJBMBAEbA PE3Y/TaTa KOHKYPCA.

Ucnnarom wuarpaje ayropuma, pPacmmcuBay KOHKypca
cTUYe HeOrpaHM4YeHO Npaso Ha ynorpeby u Kopuurheme Ha-
rpabernx panosa. [Ipsonarpahenn paj cririe npaso Ha pe-
anm3aumjy. Peasmzanuja he 6utu moBjepesa ayTopy, WImu
ApYyroM cTpyuHoM auuy, mro he 6urn perymcano moce6-
HMM yTOBOPOM y3 IoceOHy HaKHay.

l'lpncnjene paznose pasmarpahe u ouujemuBaTH XUpPH y ca-
cTasy:

1. KPCTO KPAJLEBUR, npeacjeannk

2. CIOBOJAH CIIOBUHUWR, uran

3. BEIUBOP PAJIOKLUR, unan

4. BACWIMJE KHEXEBWR, wran

5. JOBPOCJIAB MPIAK, unaa

6. ip IEJAH PAIOHUE, unan

7. YETOMUP BYPUIHUR, unan

10.
Panose nocramwru majracmmje mo 19. jyma 1995. ropume.
Kwupn he pasmarparn PajoBe KOju IpUCHujy y HaBeNeHoM
POKy, Kao ¥ pajioBe KOjM Cy Y Ha3HAYEHOM POKy HOCIaTn
TPenopyyeHOM NOLIMJLKOM, & Ha ajApecy NPHUCOKjy HajKac-
HUje TPM JaHa Of AaHa yr!yhuaan-.a
Uas6op pagoea mupn he n3spummy Hajakcauje 1o 30. jyna
1995. rogusue, o uemy he narpaber-m ayTopu b6utu nmucMeno
obasujeurrenn, najkacamje g0 10. jysa 1995. roguue.
Pacrivenmsay ne npeysuma obamesy nospahaja memarpahe-
HEMX pajoBa.
Konkypc j je, pacnncaﬂ y auesnum Jmcrosmma ,IloGjexa” u
»TlomuTuka”
3a cse geramanje und;opuauu]e obparuTy ce He TesiedoHe
+MONTENEGRO AIRLINES"-a 081/22-641 n 22-648.

4614(mp.314)
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The exhibition entitled “The Contest” by Nikola Latkovi¢ is, in many ways, specific and
unusual especially considering, as we often like to say, the circumstances dominating
in our society and on our art scene. So, Nikola obtained the term for exhibiting by
applying to a contest that refers to “young artists, artists that have an established
professional background and have acquired relevant artistic references as well as to
curatorial projects” with the exhibition of a tautological title - “The Contest”, which
inherently assures of a sliding out from clichés, an askew view, different reflections
and approach to the exhibition as a rhetorical figure. When read in the usual key, a
contest of this type implies the submission of one’s own work or curating - which
would mean an active/interactive work with artists and the selection of artworks with
semantic effects that expand by being brought to mutual relations so as to illustrate
the thesis of the curator of the exhibition. Already at the very beginning, there is a
peculiar situation that causes certain confusion since, in a certain way, the exhibition
jumps out of the framework of the given propositions of the contest. Nikola does not
display his own works (although he could) but the works of other authors/designers;
he is not a classical curator since he did not select the works but he collected them

in a nonselective way and presented over 100 works that he managed to get. What
kind of an authorial project is this about? Nikola, a professor of design in whose
scope of interest and contemplation is the status of design/designer and his role in
society, has opted for a kind of project which at this stage/stage of the exhibition
means presentation of collected, first-prize graphic solutions at various contests in
Montenegro without critical, evaluating, aesthetic or any other qualifications and
views. Thus, the exhibition showcases graphic solutions (logos, logotypes, trademarks,
visual identities...) with a short information about the name of the contest, the client
and the name of the awarded author. Through research work that resulted in the
presentation of numerous solutions, in a fine, unpretentious manner Nikola points
out to the insufficiently visible and, in relation to the high-art classical disciplines,
marginalized status of the designer guild. The lengthy process of collecting, primarily
works from the digital epoch but also those created in the analogue period, has
resulted in a kind of review, in the author’s words — an “exhibition-statement” and a
“visual statistics” which enables the viewers to obtain a simultaneous insight into the
developments in the graphic design domain in our country. We can conclude that
this is a documentary exhibition and one of the first, pioneering contributions to

our history of design that will serve as a good platform for further analysis and more

objective positioning of graphic design in Montenegrin art. Through an overview of



the works, reflections and dialectical motions of the authors-winners of the first prize
can be perceived - ranging between commercial and artistic, one’s own and strange,
individual and collective, difference and repetition, invention and convention, intertext
and text, and perhaps the most remarkable - the context and spirit of time and
freedom/non-freedom in the creation that is set by the parameters of the contest.
Social life is impregnated with characters and in this hyperinflation of characters one
of the key roles of design is to establish meaning, values and patterns of behaviour
precisely by using codes. Design is essentially a border space on the ridge of what is
known and what is not known yet. Briefly, research means the initiation of a series

of procedures within certain frameworks and in its own field, where at a strictly
structural level relative autonomy in a dialectical relationship with other practices,
disciplines and the context of time must be recognized. The economy of the formal

in favour of the real content is one of the constituent models applied in design with
the aim of maximizing the communication potential. When it comes to the visual
mark of a big or small company, a state institution, a project, the aim for the graphic
solution is not the presentation itself but communication, a symbolic message which
in a simple, recognizable and memorable manner is to express the spirit and essence
of the idea, identity, product, its purpose... Interdisciplinary overlapping of the sphere
of graphic design with the commercial credo of the society and the market results in
hybrid products which aim at maintaining a sales and consumption cycle or simply
“engraving” the sign as a symbol of a particular idea or concept into the conscious/
subconscious of the viewer. Precisely the exhibition “The Contest” should “serve” as a
test panel where the audience could recognize these elements or their absence.

In small environments such as ours where, whether we wanted to admit it or not, “a
provincial religion of closure” (R.Konstantinovi¢) is often professed and where people
shy away the most from “absolute openness”, through confronting and interacting
graphic solutions by various authors Nikola made an effort to change the perception of
design and initiate a discourse on its status today. This kind of approach should make
professionals and the public interested in seriously considering the role of design,
which would ultimately contribute to qualitative shifts, greater endeavours in the field
of design, its better affirmation but also to the cultivation of visual perception of both

the clients and the users.

Ljiljana Karadzi¢

art historian



Graficki dizajner, prof. mr Hukoma
JatkoBuh* (MFA) roden je 1981. u
Titogradu. Nakon podgoricke gimnazije,
zavr$io je osnovne studije likovnih
umjetnosti na katedri za graficki dizajn
na Akademiji likovnih umjetnosti i
dizajna u Bratislavi. Na istom mjestu je

i magistrirao 2007. godine udvojenim
magistarskim radom: teoretskom tezom
Crna Gora - tipografija kao ogledalo
kulture i umjetnickom izlozbom Slovom
protiv pogani. Od 2007. godine se bavi
pedagoskim radom na Fakultetu vizuelnih
umjetnosti u Podgorici, trenutno u zvanju
vanrednog profesora za oblast grafi¢kog
dizajna, tipografije i istorije dizajna. Za
potrebe nastave sa slovackog preveo i
adaptirao Poglavlja iz istorije grafickog
dizajna, Zdena Kolesara i sa ¢eskog Eseje
o tipografiji Frantiseka Storma.

Kradi radni angazman proveo je u
reklamnoj industriji, u podgorickoj filijali
Saatchi & Saatchi, a uglavnom se bavi
oblikovanjem knjiga, ambalaze i vizuelnih
identiteta (medu kojima se isti¢e znak
kolektivnog ziga Dobro iz Crne Gore sa
knjigom grafickih standarda, kao prvi zig
registrovan u Crnoj Gori, a u vlasnistvu
Privredne komore Crne Gore).

U njegovo polje interesovanja spada
muzika. Ucestovao je u izvedbama velikih
i kamernih djela baroka i renesanse, u
praizvedbi crnogorske opere “Balkanska
carica” i na studijskim snimcima sa raznim
vokalnim ansamblima u inostranstvu.

latkovic@gmail.com
*vazi od 23. februara 2010, shodno

rjesenju MUPa, br. 09-UPI-200/10/5946 o
promjeni licnog imena.

Graphic designer, professor Huxona
JTarkosuh* (MFA) was born in 1981 in
Titograd. After finishing high school in
Podgorica, he completed bachelor studies

of fine arts at the Academy of Fine Arts

and Design, Graphic Design department in
Bratislava (Slovakia) where in 2007 he also
completed his master studies with a twinned
MFA work: a theoretical thesis Montenegro -
Typography as a Mirror of Culture and an art
exhibition To Literate Barbarians. Since 2007
he has been engaged in pedagogical work at the
Faculty of Visual Arts in Podgorica, currently
as Associate Professor in the field of Graphic
Design, Typography and History of Design.
For teaching requirements, he translated and
adapted from the Slovak language Chapters
from the History of Graphic Design by Zdeno
Kolesar and from the Czech language Essays on
Typography by Frantisek Storm.

He spent a short time working in the
advertising industry, at the Podgorica branch
of Saatchi & Saatchi and is mainly engaged
with book design, packaging design and visual
identity (among which the logo of the collective
trademark Good from Montenegro with the
brand book stands out as the first registered
trademark in Montenegro owned by the
Montenegrin Chamber of Economy).

Music is in his field of interest. He participated
in performances of Baroque and Renaissance
large and chamber works, in the world
premiere of the Montenegrin opera “Balkan
Empress” and studio recordings with various
vocal ensembles abroad.

latkovic@gmail.com

* as of February 23rd 2010, in accordance with
the decision of the Ministry of Internal Affairs,
no. 09-UPI-200/10/5946 on the change of
personal name Nikola Latkovic.






umemosn e sore. CENTAR

www.csucg.co.me Huxona JTarkouh Galerija Centar Njegoseva 2, Podgorica
Izdava¢ Centar savremene umjetnosti Crne Gore Za izdavaca Nenad Sogki¢
Kustoskinja Biljana Kekovi¢ Tekst Ljiljana Karadzi¢ Prevod na engleski Darja Marija Vuleti¢
Tehnicka realizacija izlozbe Novica Vukovi¢, Rajko Rai¢evié, Nebojsa Raspopovi¢,
Nemanja Radevi¢ Tiraz 150 Stampa DPC, Podgorica mart 2019.

ISBN 978-9940-41-031-5
COBISS.CG-ID 38057744



